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For Immediate Release

STAPLES INCREASES FUNDING TO 
BOYS & GIRLS CLUBS OF AMERICA 
THROUGH IGIVE.COM

Staples to donate an extra percentage of online purchases through iGive.com to youth organization
CHICAGO, December 4, 2006— Just in time for the holidays, Staples Business Delivery, a business unit of Staples, Inc., and iGive.com, today announced an opportunity for customers to contribute to Boys & Girls Clubs of America (BGCA), simply by shopping online. 
Staples will donate to BGCA 1 percent of every online purchase made at Staples.com via iGive.com, an online shopping mall where a portion of each purchase is donated to the shopper’s favorite cause.  This is in addition to the existing 2.8 of such purchases already donated to the shopper’s favorite cause, all at no additional cost.
“We appreciate all Staples has done over the past few years, and are grateful they have chosen our organization as the beneficiary of this generous initiative with iGive,” said Evan McElroy, senior vice president of marketing communications for BGCA.  “This is a simple way for consumers to contribute to a worthwhile cause, and help us close the gap between hope and opportunity for the 4.6 million youth we serve annually.”
In order for purchases to be eligible for this promotion, all transactions must take place though the iGive.com online mall at www.iGive.com/Staples. Registration is free, simple and secure. 

“As online shopping becomes increasingly popular, so does our potential to do some real good by raising money for worthy causes,” said Robert Grosshandler, iGive.com founder and chief executive officer.
In addition to the purchases made though iGive.com, Staples, through its charitable arm Staples Foundation for Learning, has pledged $3 million over the next three years to BGCA’s Torch Clubs, a leadership and character development program for pre-teens. This pledge is in addition to more than $5 million contributed to BGCA since 2002. 

###
Staples, Inc. invented the office superstore concept in 1986 and today is the world's largest office products company. With 69,000 talented associates, the company is committed to making it easy to buy a wide range of office products, including supplies, technology, furniture, and business services. With 2005 sales of $16.1 billion, Staples serves consumers and businesses ranging from home-based businesses to Fortune 500 companies in 21 countries throughout North and South America, Europe and Asia. Headquartered outside of Boston, Staples operates more than 1,800 office superstores and also serves its customers through mail order catalog, e-commerce and contract businesses. More information is available at www.staples.com.
iGive.com, founded in 1997, turns online shopping into charitable giving. Users can support any cause they wish, large or small. They can also track their individual donations to their causes and the total amounts their causes have raised at iGive.com. Shoppers have raised over $2 million for their nonprofit organizations and worthy causes, ranging from animal shelters, school marching bands and medical research foundations to women’s shelters and missing children’s advocacy groups. Visit www.igive.com for information.
